[image: image1.emf]

Brief

Consumer Promotion
1. General Information 
	Client 

	

	Product/Category 
	

	Brand

	


2. Product 
	Retail Price (price segment)

	

	Target audience (b2c/b2b market, age, sex, income) 


	

	For How long is the brand presented in the market?
Brand History

	

	Distinctions from other brands in the market

	

	Most attractive features
	

	Strengths  
	

	Weaknesses
	

	Misunderstandings about the product


	


3. Main competitors
	Competitive brands, similar in any criteria (quality characteristics, price, design, etc.)  
	


4. Market situation
	Market share 


	

	Seasonal variations of sales


	


5. Promotion history
	Type and period of the previous advertising campaigns (Mass Media, Outdoor, PR, Promotion, Sampling etc.)  


	


6. Objectives and Tasks
	Long-term marketing objectives 


	

	Short-term marketing objectives (including planning sales volume and market share) 
	


7. Promotion
	Planning regions for promotion campaign
 
	

	Distribution channels

	

	Strengths and weaknesses of distribution 

 
	

	Number of POS (coverage)  


	

	Address data base 
	

	Restrictions (what shouldn’t be said in campaign)


	

	Recommendations on Mechanics 
	

	Period of the planned advertising campaign 


	

	Availability of ready POS-materials and souvenir production 

	

	Presumptive budget for promotion action 


	


	Date of filling in the brief


	

	Date of proposal delivery

	

	Contact person


	

	Contact information


	


127051 г.Москва,

Большой Сухаревский пер., д.11

тел./факс:+7(495) 221-81-09, 221-81-10

http://www.beetl.ru
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