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Brief on cooperation with Trade Centers 

	General Information 

	Company 
	

	Name of Trade Mark / Trade center

	

	Description of the Trade Center (number of floors, number of leasers, cinema, bowling, parking) 

	

	Market Positioning 


	

	Target audience 


	

	Main competitors 


	

	Address (residence)


	

	Regions where Trade center is presented

	

	Cooperation conditions 

	Cooperation objectives and tasks


	

	Period of cooperation 


	

	Geographic coverage 


	

	Advertisement carrier available


	

	(Is the production of) Any additional (new) advertising carriers needed 


	

	Additional Information 

	Reports (content and format) 


	

	Period of proposal delivery


	

	Additional Information 
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