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Brief on cooperation with regional agencies

	Information 

	Company’s /Agency’s name 


	

	Contact information:

· mail address

· web-site

· telephone numbers

· e-mail address

· contact person 


	

	Specialization (mark one or several):

· Promotion

· Merchandising

· Research

· Outdoor advertising

· PR

· Advertising on transport

· Advertising in Press

· Advertising in electronic Mass Media

· Production of advertising materials / souvenirs

· Design

· Event Marketing and Concerts   

· Fashion Business

· Other (define)

	

	Geographic coverage of the agency performance (regions, cities in each region, characteristics of presence)     


	

	Current geography of work 
	

	Make a list of subsidiaries (branch offices, representative offices) in other regions, if there are any 


	

	List of the main projects, done by the agency (by region where each project was done)


	

	Main advantages of the agency  in comparison with competitors in selected regions 


	

	Approximate value of 1 hour work time of the following positions:

· auditor

· leafleater

· promoter

· consultant

· supervisor

· supervisor with car

· merchandiser

· trade representative 

· interviewer

(without agent’s commission and value-added tax)
	

	Additional Information about agency and projects 
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